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“Overall, | judge that marketing has made a number of conceptual contributions but few theoretical ones.”

o BELTEDF. BEBEOHEEDRRIZYIA)L

o I—r YT A T—a0 ROV HMMETVELY TARXINSATHAI)L...

o Biggadike, E. Ralph, (1981). The contributions of marketing to strategic management. Academy of Management Review, 6(4), 621-
632
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o Marketing is (far) too important to be left (only) to the marketing department.
o 1980F X ? 1988FILS—DAKRIZEIA?

o LYY TaANT—, TAINVDC DAY, AT —h AT —, BEBF (R)[#F-~—7T+
L5 R HikAt. 2002

> Marketing Moves: A New Approach to Profits, Growth & Renewal
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> The role of CMOs, much like the role of the CFO a decade ago, is shifting from “guardian of the purse
strings to strategic business adviser,” according to IBM, and 63 percent of CEOs involve the CMO in
formulating the organization’s overall business strategy, second to the CFO (72 percent).
° (2014/3/17)
o http://www.thewhir.com/web-hosting-news/big-data-poses-major-challenge-cmo-role-ibm-study
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> Average CMO Tenure: 45 Months (But That’s an
Improvement)

o http://blogs.wsj.com/cmo/2014/03/23/cmos-work-lifespan-
improves-still-half-that-of-ceos-study/

° 2014/3/23
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The fall and rise of marketing
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Masaaki "Mike" Kotabe holds the Washburn Chair of International Business and Marketing at the
Fox Schoal of Business at Temple University. Prior to joining Temple University in 1998, he was.
Ambassador Edward Clark Centennial Endowed Fellow and Professor of marketing and international
business at the University of Texas at Austin. Dr. Kotabe also served as the Vice President of

the Academy of International Business in the 1997-98 period.

He received his Ph.D. in Marketing and International Business at Mlchlljgan State University. Dr.
Kotabe teaches international marketing, global sourcing strategy (R&D, manufacturing, and
marketing interfaces), and Asian and LCatin American business practices at the undergraduate and
MBA levels and theories of international business at the Ph.D. level.

He has lectured widely at various business schools around the world, including Austria, Germany,
Finland, Norway, Sweden, Brazil, Colombia, Mexico, China, Japan, Korea, Indonesia \/letnam,
and Turkey. For his research, he has worked closely with leading companies such as AT&T, Kohler,
Philips, Sony, and Seven & I Holding Co. (parent of 7-Eleven stores) and international institutions
Nations and the World Trade Organization.

Dr. Kotabe has written more than 100 schplarl‘)/ publications. His research work has appeared in

the Journal of International Business Studies, Journal of Marketing, Strategic Management Journal,
Man%qement Journal. He'is the recipient of the 1998 S. Tamer Cavusgil Best Paper o
2005 Hans B. Thorelli 5-Year Best Paper Award by the American Marketing Association.
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